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1. Introduction & Methodology

This report presents the summary of feedback collected on curriculum design and review
from all key stakeholders for the Academic Year 2024-2025. The feedback was gathered
through structured online questionnaires deployed via LMS-Moodle. The objective is to
systematically analyze stakeholder inputs and implement improvements to enhance the
quality of our academic programs. The process is a core component of the Quality
Management & Benchmarking (QMB) initiatives.

2. Stakeholder Participation Summary

The following table summarizes the number of respondents from each stakeholder group
who participated in the feedback process for the academic year.

Sr. No.|Stakeholder Group Number of Respondents
1. Students 502
2. Teachers 17
3 Alumni 22
4. Employers 20
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3. Consolidated Action Taken Report (ATR): The following is a summary of the key
suggestions received from stakeholders and the corresponding actions taken by the

institute. The detailed analysis for each stakeholder group is provided in the appendices
of this report.

Stakeholder|Key Feedback / Suggestions | Action Taken by the Institute ]'
Group |(Thematic Summary)
|
|
r
Reduce course load by knowing | The courses are designed in a l
what has already been taught in| methodological way and apply Bloom's I
the previous semester and not | Taxonomy in the Progression of the |
repeating it Courses over the 4-year Programme. "
Pre-learning is the basis for advanced
Students courses coming in successive semesters. |
There is no repetition of topics; however, |
in-depth understanding of the same and |
reinforcement of major and important
topics are dealt with in detail.
The Director has informed the Faculty to
More discussions and some provide additional Resources, Reading
theoretical info, and study Material, Web resources, and share the
material would be helpful to PPT used for Class Discourse. Moodle is
students used by the Faculty Members for the
same purpose.
Students suggested having a We have already incorporated many new
more practical approach courses with a practical approach. Several
workshops were planned this year. Value-
added courses also have a practical
orientation.
Students suggested increasing | All the courses have some Al components
/Al components in some subjects| now, either for collecting data, for
' generating ideas, or even for writing.
There should be more 'For most of the courses that are of 4
engaging/networking Credits, the module has been co-taught
opportunities between in-house |with external faculty, and the In-house
and external faculty to share jfaculty is in charge of the Module. The
ideas Institute facilitates the exchange-of ideas
through QIC and PRC meetings that are
Teachers conducted regularly.
It should also focus on various |We have content and marketing courses
sub-buckets of communication, |that take care of influencer marketing and
which are gaining prominence |influencer management. Even all marketing
these days as separate courses include influencer marketing
|specialized fields, such as

influencer marketing/influencer
|management




Alumni

Alumni recommended giving
more emphasis to Industry
Internships

Alumni recommended giving
more practical knowledge

Increase the use of Al in the
program.

Students already have two industrial
internships, each lasting for 6 to 8 weeks.
Additionally, they can also get industry
experience by doing certain approved
projects.

We planned and executed many value-
added courses for skill enhancement, like
design tools, business automation tools, and
Media Voice Lab

Al has been introduced in both the
programs as well as all the majors and
minors

Employers
or Industry
Experts

Recruiters emphasized the need
for more practical courses that
have direct relevance in the
industry rather than theory-
based courses.

We have already restructured the program.
Several subjects of four credits have been
introduced, which have focused on practical
knowledge and have a direct relevance in|
the industry "
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Institute: SCMC | Program: BA Mass Communication/BBA Media Management |

Academic Year: 2024-2025 EVEN SEMESTER

Stakeholder: Students |

Total Respondents: [502]

Al. Quantitative Analysis

Sr. Question Options Average
| No Score
i | The course was overlapping with the Strongly Disagree, 2.7
' courses taught earlier / in the Disagree, Neutral,
' semester Agree, Strongly Agree
2 I was informed about our expected Strongly Disagree, 35
competencies, course outcomes Disagree, Neutral,
(CO), and programme outcomes(PO) | Agree, Strongly Agree
3 The curriculum is relevant to and Strongly Disagree, 3.9
provides for flexibility to meet my Disagree, Neutral,
learning needs Agree, Strongly Agree
4 Adequate co-curricular learning Strongly Disagree, 3.9
opportunities are provided to me to Disagree, Neutral,
support curricular learning Agree, Strongly Agree
5 The course is relevant to the industry j Strongly Disagree, 3.95
requirements Disagree, Neutral,
Agree, Strongly Agree
6 The number of hours allocated to the Strongly Disagree, 3.95
| course is adequate Disagree, Neutral,
| Agree, Strongly Agree |
7 The faculty used different pedagogies Strongly Disagree, 3.95
such as Case studies, Roleplay, Disagree, Neutral,
Industry visit, presentations, etc Agree, Strongly Agree |
8 | My performance in the internal Strongly Disagree, 3.65
| evaluation was discussed with me Disagree, Neutral,
E Agree, Strongly Agree




Student Feedback on Curriculum
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A2. Summary of Key Suggestions (from open-ended questions)
Technology & Tools: Many students requested courses on Al

Practical Exposure: Students expect to bring more practical orientation. More focus on
cinematography, lighting

Reduce course load by knowing what has already been taught in the previous semester

and not repeating it
Conducting more discussions and providing study material would be helpful to students

Appendix B - Teaching Faculty Feedback Analysis

Institute: SCMC | Academic Year: 2024-2025

Stakeholder: Teachers | Total Respondents: 17

N W“
B1. Quantitative Analysis SCMC
" sr. Question [ 3 Average |
No Options Score
I am given enough freedom to Strongly Disagree,
1 contribute my ideas on curriculum Disagree, Neutral, 4.65 ;
design and development. Agree, Strongly Agree |
I am able to adjust my teaching ; |
5 methods or assessments to ‘ES)I;ront_r:jly DI\l‘IsagtrZT:, 4.62
accommodate different learning styles ihagree, et ;

and needs. | Agree, Strongly Agree




The available resources and support Strongly Disagree,

3 are sufficient for my teaching Disagree, Neutral, 4.55
effectiveness Agree, Strongly Agree
The faculty members/teachers are Strongly Disagree,

4 encouraged to establish linkages with | Disagree, Neutral, 4.42
Industry Agree, Strongly Agree
The syllabus is relevant and adequate St lv Di
in terms of scope, depth, and choice .rong y Lisagece,

5 | to help develop the required Disagree, Neutral, 4.41

| competencies amongst students. Agree, Strongly Agree
The university adequately supports me Strongly Disagree,

6 in utilizing new technologies and Disagree, Neutral, 4.45
teaching tools to enhance student Agree, Strongly Agree :
learning.

I feel adequately supported by Strongly Disagree,

7 colleagues, staff, and administration in | Disagree, Neutral, 4.63
my teaching role Agree, Strongly Agree
I am motivated to design and deliver | Strongly Disagree,

g | engaging and effective learning | Disagree, Neutral, 4.63
experiences for my students. Agree, Strongly Agree
The faculty culture here promotes Strongly Disagree,

9 motlvation and contln.uous Disagree, Neutral, 4.66
improvement among its members. Agree, Strongly Agree '

I am well aware of SIU's Vision, Strongly Disagree,
10 | Mission and Core Values Disagree, Neutral, 4.5
Agree, Strongly Agree |
!
I am effectively integrating my Strongly Disagree, |

11 research expertise into the course Disagree, Neutral, i 4.5
content and learning activities Agree, Strongly Agree

| The institution encourages strong ties | Strongly Disagree,
between research and teaching Disagree, Neutral,

12 R T 4.42
activities within the faculty Agree, Strongly Agree
Students in my courses have access to Strongly Disagree,

13 adequate academic support services | Disagree, Neutral, 4.48
and resources beyond my classroom. | Agree, Strongly Agree | :

| ! ,
I feel adequately supported by the ' Strongly Disagree,
4 | university in conductlr’\g' (esearch and Disagree, Neutral, 4.32
: pulrjumg scholarly activities within my Agree, Strongly Agree
fie
Overall, I am satisfied with my current | Strongly Disagree,

15 teaching and research environment at | Disagree, Neutral, 4.21

the university Agree, Strongly Agree

SCMC




Faculty Feedback on curriculum
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B2. Summary of Key Suggestions

Curriculum Gaps: Faculty identified a need for Advertising, Society, and Culture as a new
course in the BBA

Faculty identified a need for influencer marketing and influencer management

Appendix C: Alumni Feedback Analysis

Institute: SCMC | Academic Year: 2024-2025

Stakeholder: Alumni | Total Respondents: 22 (students who have passed out in
2024)

ITGTT Fgma

C1. Quantitative Analysis - Curriculum & Experience SCMC
Sr.| : : ]
Nol Question Options | Average

. . Score
The institute curriculum has prepared me :
: Strongly Disagree,
A adequately for the job roles I have Disagree, Neutral, Agree, | 3.36

handled and been handling Strongly Agree




1 .

ne curriculum of the program is well-designed DI Strongg DLsa?ree, 355 |
2 | and promotes the learning experience of the lsag;ie, ?u ;a « Agree,

students rongly ngres
The courses offered in the Institute have Strongly Disagree,
3 relevance to societal needs and employment | Disagree, Neutral, Agree,
potential Strongly Agree 3.45
The institute encourages Strongly Disagree,
4 Contributions from Alumni in Disagree, Neutral, Agree, 355
Curriculum and student development Strongly Agree i
Alumni Feedback Analysis
38
3355
33
3.45
34
335
33
325
The insotute currculum has currculum of the The courses offered inthe The institute encourages
prepared me adequately for pregram rstitute have reievance coneributions from Alumn
™e s well-Ses grecarc s0Cety needs and n
job roles | have handled and promotes empoyment curnculum and student
Seen handing the learnung expenence of potental development
the
stucent:

2. Summary of Key Suggestions
e Alumni strongly recommended subjects like Data Analysis
« They also suggested using Al in various subjects like marketing and
advertising, and data journalism
Appendix D: Employer Feedback Analysis

Institute: SCMC | Academic Year: 2024-2025

Stakeholder: Employers / Industry Experts | Total Respondents: 20

Feedback collected through structured feedback forms for Industrial Internship 1 industry
for batch 2024



D1. Quantitative Analysis

Sr. Question Answer Options |Average
No. Score
The curriculum content is relevant and up-to- Strongly Disagree, 4.30
1 date with industry trends and needs. Disagree, Neutral, Agree,
Strongly Agree
The curriculum has a good balance between Strongly Disagree, 420
5 theoretical knowledge, practical skills and Disagree, Neutral, Agree, |
experiential learning. Strongly Agree
The courses offered by the Institute are relevant Strongly Disagree, 4.00
3 to societal needs and employment Disagree, Neutral, Agree, |’
Strongly Agree
The students of the programme are Strongly Disagree, 4.20
4 adequately trained in terms of knowledge, Disagree, Neutral, Agree,
skills and values. Strongly Agree
The students of the programme demonstrate Sivanaiv Diss 4.75
B the ability to learn new things quickly and to Disa reegh\: t Igrie,
adapt to a dynamic environment. - Yree, WO, Sgrec,
Strongly Agree
The students of the programme have Strongly Disagree, 4 55
6 effective communication and interpersonal Disagree, Neutral, Agree, |’
skills Strongly Agree
The students of the programme Strongly Disagree, 4.30
. demonstrate a strong work ethic and Disagree, Neutral, Agree, |
professional attitude. Strongly Agree
SIU offers multiple engagement i
. opportunities with industry experts Disftigggzei';g?rie'r o
(admissions, mentoring, project guidance, gStrc;n Wi r:eeg ol il
guest lectures, etc.) Ca i
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The curriculum  The curriculum The co d he students of The students of The students of
cortent i has 3 good offered by the the programme the programme the programme the programme
relevant and up- balance Between  Insttute are  are adequately demonstrate:  have efective  demonstrate
to-cate with tTheoretily relevant to traned n term ne 30 sommumcation ':'; L= e
nd ren 1ocets nee edge. learn new things and and professiona
3nd neecs practical sk 3nd empoyme and values. quickly, %o ada terpersona attitude
and expenenta 2o the dynam
eaming en me

D2. Summary of Key Suggestions

« Employers recommended that PR students learn media relations and
content writing
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